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Neil Stevenson has 15 years’ experience in financial and professional services marketing. He has been an employee at ACCA since 2001, establishing its first integrated marketing and promotions team in the corporate headquarters. He became the organisation’s first marketing director in 2005. In November 2008, he was appointed as ACCA’s Executive Director – Brand, with a remit covering marketing and communications, policy, technical issues and publishing. He is a member of ACCA’s Executive Team. 

At ACCA, he has developed the global brand strategy and overseen the development of enhanced approaches to publishing, public policy and technical research and insights. Neil has a particular interest in issues involving change and innovation in the global professions. He sits on the working group of the International Integrated Reporting Council (IIRC) and on the steering committee of the UK’s Professions for Good initiative.

Before ACCA, Neil worked at PricewaterhouseCoopers in a number of roles at regional and global level. He was educated at Trinity College, Cambridge and the University of Leeds and he is a member of CIM. 
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